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s Boost your giving IQ this

Tips to help you make the greatest difference

continued on page 2

The holiday season is a time for shopping,
family meals and gift exchanges.  The holiday
cheer also fires up the desire to give to charity.
With so many causes and charities vying for
your support, how do you choose which
organization to give to, and what should you
look for in a charity so that your gift will make
the greatest difference?

Before you give this holiday
season, take charge and boost
your giving I.Q.  Here is the
Charities Review Council’s list
of the top 10 ways to give smart
this holiday season:

1.  Verify, verify, verify.
Research the organization at the
Council’s online Giving Guide
(www.SmartGivers.org) to
ensure that it is legitimate.  Be
aware of red flags such as names that closely
resemble the name of an established charity or
Web addresses that appear similar but not exact
to an official Web address.

2.  Check to see if the Council has
reviewed the organizations.  Organizations
voluntarily participate in public charity reviews
through the Council’s Accountability Wizard
which measures organizational performance in
four critical areas:  Public Disclosure, Gover-
nance, Financial Activity and Fundraising.
These reviews, based on adherence to the
Council’s Accountability Standards, help
charities demonstrate their integrity to the
public.

3.  Look for the Council’s Meets
Standards Seal.  Organizations that partici-
pated in the Charities Review Council’s Ac-
countability Wizard charity reviews and have
met all standards are granted the use on the
Meets Standards seal.  The seal is one indicator
of the organizations’ continued commitment
towards accountable and ethical practices.

4.  Investigate the organization’s mission
statement and programs.
An organization should have a strong mission
statement that defines its cause, and a solid

description of its programs, so you can be sure
of what your money supports.

5.  Ask how your contributions will be
used.  The Council recommends that at least
70 percent of a charitable organization’s total
expenses be used for program services.
Solicitations should also show how contribu-

tions can be used.

6.   Ask the charity about
specific results and
accomplishments.
Learn about the organization
and the issue(s) it addresses.
Inquire about the geographic
location of the program
services and activities.

7.  Protect Yourself.
Do not provide personal information such as
credit card and bank account numbers unless
you have verified the legitimacy of the
organization.  Pay by check or credit card
whenever possible because cash can be lost or
stolen.

8.  Find out whether your contribution is
tax-deductible.  An organization labeled “tax-
exempt” does not necessarily mean that the
contribution is tax-deductible.  Ask an organi-
zation if it is a 501 (c) 3 organization before you
make a donation.  Contributions to a 501 (c) 3
organization are eligible for tax deductions as
determined by the IRS.  Obtain receipts if you
plan to request a tax deduction.

9.  Protect your privacy
When you send a contribution, your name is
automatically added to the organization’s
mailing lists.  To protect your privacy and limit
the number of appeals you receive from these
mailing lists, write or call charities directly to
inform them you want to receive only a specific
number of solicitations a year.  Charities are
exempted from the national “Do Not Call List”
and can still contact you by telephone.  To
request that an organization discontinue
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Leaders
Developing effective community leaders with vision,

insight and the ability to get things done is what
the Marshall Leadership Academy is all about.

If you want to learn more about the trends,
challenges and issues that face Marshall and

Southwest Minnesota, this is the program for you.

Session topics include: The City of Marshall,
Lyon County, Law & Justice, Business & Industry,

Education, Health Care, Human Services,
Quality of Life, Business Day at the Capitol

Each session focuses on issues
crucial to our region’s future success.

Program Dates:
Orientation:  Monday, February 4 and

Tuesday, February 5
Issue sessions will be held each Tuesday in

February, March and April, from 4 to 8 PM.

The class is limited to 24 people.
Accepted applicants will

pay a tuition fee of $299 for Marshall Area
Chamber of Commerce members, and

$349 for non-members.
Tuition support may be offered,

please call the Chamber for details.

The deadline for applications is January 14, 2008.

wanted.

Marshall Leadership Academy

www.marshall-mn.org

For more information, call
the Chamber at 532-4484
today!

(No experience necessary.)
Your Chamber-Wide

Gift Certificate

MARSHALLMARSHALLMARSHALLMARSHALLMARSHALL
DOLLARSDOLLARSDOLLARSDOLLARSDOLLARS

What can you buy with
Marshall Dollars?

THE LIST IS
ENDLESS!

Gasoline
Groceries
Clothing

Eyeglasses
Dental Work

Insurance Premiums
Auto Repairs & Services

Photography
Restaurants

Newspaper Subscriptions
Haircuts

Office Supplies
Building Supplies

Printing
Appliances

Medical Services and
Prescriptions

EVERYTHING YOU CAN BUY
IN MARSHALL CAN BE

PURCHASED WITH
MARSHALL DOLLARS!

Perfect for the hard to buy
for individual and available year round.

As we approach the New Year, don’t
forget Marshall Dollars for employee

gifts and incentives
year-round!



David Olson

Grow Minnesota!:  Its
business is to grow jobs
A local helping hand in Minnesota communities

Are you frustrated by the inability to
acquire permits for new signage or
additional sewer discharge for your
business? Are you looking for a raw
material supplier for a manufacturing
process? Are you searching for
potential buildings and sites to expand
within your community?

Minnesota has an abundance of
public and private organizations that
could likely steer businesses in the
right direction to solve these and
myriad other everyday business
problems. Indeed, that’s a challenge in
itself. The matrix is often so confusing
and disconnected that companies are
stymied in identifying their first step.

Grow Minnesota!, a private-sector
program spearheaded by the
Minnesota Chamber of Commerce, can
be your partner. The program is
statewide with more than 40 local
chamber of commerce partners, thus
offering a local, helping-hand in many
Minnesota communities.

At its foundation, Grow Minnesota!
has two purposes: to thank
businesses for investing in this state,
and to identify their challenges to
grow in Minnesota. The program’s
one-on-one work with businesses also
supplements the Minnesota
Chamber’s public policy agenda at the
Capitol. We know, better than ever,
what our state’s policy-makers could
do to make it easier for our businesses
to prosper in our state.

Grow Minnesota! focuses on business
retention and expansion. Working with
local chambers, Its goal is to retain
businesses, provide one-on-one
assistance, identify problems affecting
business generally and recommend
community and public-sector
responses. We have many success

stories. They range from
connecting a Thief River
Falls employer with the
local community and
technical college for its
workforce needs to
convincing Nestlé to
select the Twin Cities as its U.S.
headquarters for the Nestlé Nutrition
– HealthCare Nutrition business unit.

The program also recognizes the
importance of developing
relationships with those businesses
that have significant presence in
Minnesota and out-of-state
ownership. In that regard, a team from
the Minnesota Chamber visited the
senior management of Cleveland-
Cliffs in October in Cleveland, Ohio.
The company operates and owns – all
or in part – three mining operations in
Minnesota and employs
approximately 1,700 Minnesotans.
The company is scheduled to soon
begin a $39 million investment to
increase production at Northshore
Mining by 800,000 tons.

Grow Minnesota! reflects the
trademark of the Minnesota Chamber
as a problem-solver for your business.
One in seven visits results in requests
for assistance where volunteers either
solve the problem or put the company
in touch with the appropriate
resource, frequently local or state
officials. We help guide companies
through the jigsaw puzzle of economic
development assistance.

Our local chamber partners and their
volunteers are wrapping up another
year of visits. Overall, we met with
more than 800 companies, bringing
our four-year totals to nearly 3,000
conversations and more than 400
companies assisted.
 Our visits also have underscored the

need for a coordinated
effort between the private
and public sectors.
Minnesota has more than
100,000 companies, and
yet we have the pulse of
but a fraction. Only about
2,500 are being contacted
every year through
separate efforts of Grow
Minnesota!, the
Minnesota Department of
Employment and
Economic Development

and other economic development
organizations.

To that end, Grow Minnesota! is
developing a service with a single
entry point to connect businesses with
private and public business assistance
resources. This new network, which
we plan to launch in the spring of
2008, will enhance and better
coordinate existing assistance
programs. It will reinforce the Grow
Minnesota! mission: to help
Minnesota companies be successful in
our state and grow.

David Olson is the president of the
Minnesota Chamber of Commerce.

For more information, visit their web
site at www.mnchamber.com!

continued from page 1:
contact with you, you must inform the
charity directly.

10.  Demand accountability and
transparency.  If a charity that
interests you has not been reviewed,
ask them to sign up for a review with
the Council’s Accountability Wizard.
By inviting charities to demonstrate
transparency through a review, you are
letting them know that you care about
how they’re managed.

To learn more about charities or to
access resources on smart and safe
giving, visit the Council online at
www.SmartGivers.org.  Article taken
from the Winter-Holiday 2007 issue
of the Charities Review Council.



Marshall Area
Chamber of
Commerce

The Chamber serves 430
members and has been helping

 the Marshall area prosper since 1930.

Marshall Area
Chamber of Commerce
317 West Main Street,

Box 352B
Marshall, MN  56258

Phone:  507-532-4484
Fax:    507-532-4485

chamber@starpoint.net
www.marshall-mn.org

2007/2008
 Board of Directors

Officers
Mike Dulas | Dulas Construction

Tim Ludewig  | Bremer Bank
Mary Maertens | Avera Marshall Regional

Medical  Center
Gordon Crow | The Schwan Food Company

Directors
Mark Buss  | Bremer Bank

Renee DeAustin  | Johnson’s Paint & Wallpaper
Stacy Frost | SMSU

Brian Kor | Awards Plus
Alecia Kremer | US Bancorp

Kevin Ohme | Lyon County Abstract & Title
Tom Ries  | HyVee

Mark Ruud | Wells Fargo Mortgage
Pam Severson | Coldwell Banker

Carla Solsaa | Maurices
Jim Sullivan | Reinhart FoodService

Chamber Staff
Tracy Veglahn | President and CEO
Cami Rosenboom | Project Manager
Lori Jacoby | Membership Services

The Chamber Perspectives is published twelve times
each year by the Marshall Area Chamber of Commerce
as a service to our members.  Comments and contribu-
tions are welcome.  Please call us with corrections or
additions to our mailing list.

www.marshall-mn.org

Your Marshall business
information source!

wwwwwMarketing information     wwwwwDemographics    wwwwwCommunity
Calendar    wwwwwBusiness Directory

Call the Chamber at 532-4484 today!

Seasons Greetings from the Marshall
Area Chamber of Commerce Staff!

Tracy, Cami and Lori

Please remember to
Shop Marshall First
this holiday season!

Support the
businesses that

support our
community!


