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Think tank questions
current state economic
development policy

The case for using what we have to do more

in the places that need it most

Is the state failing rural Minnesota? That
thought-provoking question is addressed by a
new non-partisan think tank, Minnesota 2020.
In a newly released article, “Chasing Smoke-
stacks, Stranding Small Business: Rural
Minnesota’s Crisis” , the group contends that
today, the State of
Minnesota’s economic
development policy is
oriented towards large
projects and larger cities
and that efforts to aid
rural areas are frag-
mented, unfocused or
nonexistent.

Minnesota 2020 is a
progressive, non-
partisan think tank
formed earlier in 2007.
They aim to focus on
state-wide issues such
as building quality
schools, universal
healthcare, good
transportation, and
strong job creation
through research and
commentary.

Southwest Minnesota

State University Professor Emeritus of History
and Rural and Regional Studies Joseph A.
Amato has joined Minnesota 2020 as a senior
fellow.

Minnesota faces a stark, fundamental policy
choice: do we invest in small town business
development policy or do we return rural
Minnesota to the buffalo?

Current state agency infrastructure and
resources, particularly those administered by
the Minnesota Department of Employment and
Economic Development (DEED), can be easily
retasked to better serve Minnesota’s 80,000
smallest businesses. At present, little state

effort is directed to aiding these entrepreneurs.
Business data suggest that a modest policy
shift, realized though state agencies, will yield
substantive dividends.

As Luverne, Minnesota Mayor Andy
Steensma states, “I
would rather have 30
businesses employing
10 people (each) than
have a factory come to
town and employ 300
workers,” he said. “We
would have more
diversification. And, we
would have most of the
profits from those
businesses that stay
right here in town.”

Minnesota 2020 has
identified four public
policy initiatives that
will result in a stronger
small town business
climate:

eEntrepreneur business
skill building

and research
eBusiness development
resource coordination
eDevelopment and marketing

¢Capital formation and micro-lending

Indifference, denial and neglect of our rural
areas are poor public policy. By leveraging
existing resources and making rural economic
development a priority, Minnesota could
realize a boundless future.

Portions of the article, prepared by Lee
Egertrom, Minnesota 2020 fellow are re-
printed, with permission. To read the
complete article, visit www.mn2020.org.
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join Grow Minnesotal!

Local chambers of commerce partners
continue to join Grow Minnesota!. New

Grow Minnesota! partners for 2006-2007 lead on retention visits giving economic

includedAppleValley, Detroit Lakes,
Granite Falls, Milace, New Prague and
Park Rapids. New Grow Minnesota
partners for 2007 includdexandria,
Eden Prairie and Litchfield.

Initiated by the Minnesota Chamber of
Commerce in 2003, Grow Minnesota! is
carried out in partnership with local
chambers of commerce from across the
state Almost fifty local chambers are
now participating.

Grow Minnesota! is Minnesotafirst
purely private sectpstatewide business
retention and expansion program. Its
primary goal is to strengthen and grow

egins its fourth year in the Grow
Minnesota program, along with the
Minnesota Chambgwe continue to
believe the private sector must take the

development more “eyes and ears”
statewide.

Grow Minnesota!, along with local
chamber partners, the Minnesota
Department of Employment and Eco-
nomic Development and other economic
development organizations has begun

work on a statewide business assistancg

and referral network. Its purpose will be
to create, publicize and sustain a single
portal that Minnesota businesses can
use to access help on problems related
their Minnesota operations. Please
watch for additional information as this
exciting project is rolled out!

Growin_g
Business

Growing

Minnesota

Growing
Marshall

A private sector initiative to keep and grow Minnesota businesses.

If you are interested in receiving a visit, or want more information about
Grow Minnesota! please contact us at 532-4484 or email chamber@starpoint.pet
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Our sincere thanks to our

FEST 2007

Sponsors!

ADM Elevator
Bank of theNest
Bremer Bank
Bornhoft Concrete
Cattoor Oil Company
D & M Implement
Farm Credit Services of
Minnesotavalley
First Independent Bank
Helena Chemical Companyj
Hoffman & Brobst
KMHL Broadcasting
Company
Lyon County Cattlemes’
Association
MarshallAuto Dealers:
Lockwood Motors,
Marshall Ford,

Olson & Johnson Internation#,

andTholenAuto Sales
Minnesota Soybean Process
Minnwest Bank

Northwestern Farm

Management Company

Prairie Pride Cooperatives

The Schwan Food Compan

Wells Fago Bank

Ziegler CA'

For more information about our
annual AgFest event, or to let u§
know what you liked about this
years event, contact the Marshal
Area Chamber of Commerce
at (507) 532-4484, visit us at 317
West Main $eet, or email us at
chamber@starpoint.net.
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