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Not just GED anymore!

ABE focuses on workforce needs,
job retention and new skill development

Nearly half of the 191 million adults in the

specific skills to allow for career advancement.

United States lack enough proficiency in basic According to PaThomasABE’s program

skills to work efectively in todays workplace
and productivity loss caused by inadequate
training costs our nation an estimated $225
billion annually This impacts each of us.

The SWAdult Basic Education (ABE) -
Marshall Region
focuses on helping
with job retention
and giving employ-
ees new skills that
will lead to better
jobs.

TraditionallyABE
programs focused
on GED or limited
English speakers.
While these
components are still

an integral part of a p
ABE, the face of

ABE is changing and workforce education is
emeging as a key piece of this refori\BE

coordinatoy a business might conta®BE to
provide training in computer applications
such as PowerPoint to an employee who lacks
that skill, allowing the employee to qualify for
additional responsibility within the company
Or an employee could be assisted in improv-
ing their business
writing skills,
leading to
increased
performance.

Under the
supervision of
Pat Thomas and
Barb Glaeser the
SWABE-
Marshall Region
has unlocked
previously
“closed doors”
through innova-
tion and customized trainind\ highly
qualified staff and deep commitment to being

offices used to be thought of as a last resort; aa trendsetterather than just an onlookdras

place to go when all other alternatives were
exhausted. This negative stigma prevented
many from taking advantage of a truly remark-
able program.

The SWABE-Marshall Region, which is part of
a 19 county consortium, seeks to identify and
meet the needs of the Marshatka.As a

result, the MarshalBE office is currently
working with a number of local businesses to

helped the SWABE-Marshall demonstrate a
willingness to work with businesses to help
everyone succeed.

ABE can help connect businesses with
workers who possess the functional skills that
they need to compete in this global economy
Not only can the business benefit by broad-
ening its pool of qualified applicants for

needed positions, but the employee receives a

meet their workforce needs, one employee at agreater sense of confidence by improving

time, if required.

Services include the traditional GED and ESL
programs, but they also include a curriculum
that can be created or adapted to meet the
needs of local businesses. The curriculum
includes computereading, and writing skills,
and the ability to use real-life situations from
your workplace to aid in increasing employee
productivity These skills can be delivered to
both small and large groups and to any level.

For exampleABE can provide customized
training to help existing employees improve

their computer literacy

Services are provided at an affordable rate.
Ultimately Thomas hopes thaBE can help
connect businesses with motivated potential
employees. “Our students come to us
because they want to be here to improve their
skills.”

If ABE could assist your business to improve
employee skills, contact them at 537-7046.
You may also access their web site at
www.marshalladulteducationgpr




Transportation Funding critical to
Minnesota businesses

Legislative debate heats up ove
deteriorating transportation syst

The Minnesota Chamber of Commerce
is poised to be a key player in this
year's legislative debate over how to
fix the states deteriorating transporta-
tion system. Minnesota Moves is a
statewide initiative addressing roads
and bridges as well as transit.

Nearly 60 projects are identified to
receive accelerated funding. Putting
more money toward these priority
concerns also ensures that other work
in the Minnesota Department of
Transportation (MnDOT) long-range
plans — reconstruction and new
construction — will remain on schedule.

Estimated unfunded needs in the state
and local road/bridge and transit
systems exceed $1.1 billion annually
Our plan, in its current draft, would
generate approximately $6 billion over
10 years and is an acknowledgment of
the limits of legislative and public
support.

Minnesota Moves is based on six
working principles:

Accountable and efficient:
MnDOT operations and policies must
be reformed to increase efficiency and
effectivenessAggressive standards
for performance should be established
and measured.

Statewide: Projects must address
transportation/transit concerns in
urban and rural areas.

Multimodal: Roads and bridges as
well as transit, ajiport and rail.

Long-term: The plan should
provide a long-term vision of the
states transportation needs.

Project
specific:
Voters must
know what
they are
buying.
Include
those
projects
that incorporate the long-range
blueprints of Minnesota Department
of Transportation and Metropolitan
Council in combination with safety
data, population patterns and freight
movement.

David Olson

User-based: Any increased
transportation funding should be
user-fee based.

One distinctive aspect of this plan is
the project-specific approach.
Minnesota Moves has identified 13
major expansion projects in the
metropolitan area and 43 Greater
Minnesota projects

A menu of funding options would
generate the following money in the
first year:

Efficiencies- $60 million;

federal funding - $160 million;
general obligation bonds $65 million;
trunk highway bonds (five years) -
$150 million;

tolls - $20 million;

match by local governments
(property tax) - $25 million;

5-cent increase in constitutionally
dedicated fuel tax- $160 million;
motor vehicle sales tax transfe(80
percent) - $72 million.

Adoption of Minnesota Moves is
linked to approval of a proposed
constitutional amendment which

would be placed on the November
2006 general election ballot. The
amendment would guarantee that the
additional money would be dedicated
to specific projects.

Minnesota Moves would piggyback
on Gov Tim Pawlentys 2003 transper
tation initiatives. His bonding program
has resulted in about $1 billion of new
construction for each of 2004-06. The
Chambets blueprint, if approved by
the Legislature and voters, would
result in a decade of additional
funding, beginning in the summer of
2007.

The principles and menu of funding
sources will give Minnesota Moves
supporters the ability to work with the
Legislature to pass a significant
transportation package this session.

Minnesota Moves was unveiled in
September following nine months of
listening to stakeholders, including
local chambers of commerce, across
the state. Since then, Chamber staff
presented the plan to nearly 40 groups
—again local chambers of commerce
plus local government, trade associa-
tions and transportation groups.
Those comments were incorporated
into the plan adopted by the Chamber
Board of Directors in December

We now look forward to the support
of our local chamber federation. The
Minnesota Chamber is committed to
moving Minnesota forward by
building a vibrant business commu-
nity. It's critical the business commu-
nity - large and small companies
spread across the state — speak with
one voice on transportation if we are
to achieve results at the Capitol.

This article presented by
David Olson,

President of the Minnesota

Chamber of Commerce



MACC Club &
Organization
Directory undergoes
Annual Up date

The MarshalArea Chamber of
Commerce Club & Organization
Directory is the most comprehensive
listing of all clubs and organizations in
the Marshall area. Chamber staff
works hard to keep all the information
we disseminate as thorough and up-
to-date as possible, and is happy to
share the Directory free of charge to
all who use it as a service to our
community

benefit you in many ways:

The Club & Organization Directory is
easy to accessYou may obtain a list
or browse through a copy at the
chamber office, or visit our web site at
www.marshall-mn.ayand surf the

Club & Organization searchable
database. The Directory includes
contact information, meeting times and
locations, and the ganizations
description.To add a club or gani-
zation to this listing, or to update
current data, please contact the
Chamber office at (507) 532-4484, or
email your information to
chamber@starpoint.net

best practices.

Earn professional recognition.

The Marshall area is packed with
possibilities for those who want to be
involved!

Southwest Human
Resource Association

SHRA: What' s in it for Me?

Are you a member of the Southwest Human Resdsseciation (SHRA)?
If you are, now is the time to renew your annual membership for 2005.
For all non-members who are Human Resource professionals or individu
who work with HR issues, consider becoming involved in SHRA, even if jou
are not directly in the Human Resource profession. SHRA is a local chagter
affiliate of SHRM (The Society of Human Resource Management), and c4n

Establish a career network of highly respected HR and business
professionals . A very important benefit of SHRMembership is the
opportunity to meet with area professionals to learn and exchange ideaq and

Employers, professionals, and academ}
ics recognize SHRM, our parenganization, as the worlglleading HR
organizion. By joining SHRA, members demonstrate their commitment tofthe
profession and their own professional development.

Build your knowledge of the HR profession.
your value as a professional. SHRA is dedicated to providing the resoulces
that are essential to staying at the forefront of the HR profession and
increasing the competencies of its members.

For more information about SHRA, contact Kevin Honetschlager (Marsha
Workforce Center), 2005 SHRAresident at 537-6236.

S

Knowledge increases

The local membership fee is $30 for individuals who are also members ofthe
national SHRM (Society for Human Resource Management). $40 for nor
SHRM members. SHRAeets monthlyon the secon@ihursday of each

month from 1:30AM to 1 PM, generally at the Be#testern Marshall Inn.

Pride in the Tiger

seeks nominees Legislative Up dates

keep you informed

The Pride in the Tiger Foundation is
seeking nominations for the 2005 Hall
of Honor banquéeipril 23. Nominees
may be a member of the communiy
MHS or Central High School alumnus,
or a former MHS faculty or staff
member who has made an outstanding
contribution to the school district.
Application forms are available at the
district office or the Chamber office.
You may also call 532-3798 or visit
www.prideinthetiger.comfor more
information.

significantly impact your business

difficult task for busy business
owners.

MACC is here to help. During the
legislative session, we’ll prepare

What happens at the Legislature can
bottom line.Yet, keeping track of the

many business issues moving through On issues identified as key to our
both the House and Senate can be a business community

updates to keep you informed, using

information culled from the Minnesota
Chamber of Commerce, Minnesota
RetailersAsssociation and information
received directly from our local
legislators, along with other sources.
We briefly recap a number of business
priorities to help you stay up to speed

Updates are emailed and faxed bi-
weekly If you are not already on our
distribution lists, please give us a call
at 532-4484 and we’ll make sure you
are added.



Febru

ary Business Briefs

IRS Hikes Business
Mileage Rate by
3 Cents

The Internal Revenue Service (IRS)
has announced a 3-cent increase in
the standard mileage rate for busi-
nesses to use for 2005 in deducting
automobile costs. Beginning January
1, 2005, the standard mileage rates will
be 40.4 cents a mile for all business
miles driven, up from 37.5 miles in
2004. Other rates changes include: 15
cents per mile when computing
deductible medical or moving ex-
penses (up from 14 cents in 2004); and
14 cents a mile when giving services
to a charitable organization. The 3-
cent increase in the business mileage
rate is the lagest one-year rise ever
According to the IRS, the primary
reasons were higher prices for
vehicles and fuel during the year
ending in Septembefhe charitable
standard mileage rate is set by law

Legislative
Conference Calls

Want to learn more about what is
happening at the Legislature? Plan to
attend Legislative Conference calls
beginning FridayJanuary 28. Each call
starts at 7:3@M, and lasts approxi-
mately 30 minutes/ou’ll receive an
update on business issues at the
Capitol from Minnesota Chamber of
Commerce lobbyists, and still have
time to ask questions of interest.
There is no charge to attend, and the
coffee is black!

Our Legislative Updates will also keep
you up to speed about important
business issues moving through the
Legislature. The updates are emailed,
faxed or mailed to you, based on your
preference and briefly highlight
legislation that has an impact on area
businesses.

Attend Upcoming
BusinessAfter Hours

5
We are pleased to announce our upcoming Business
After Hours hosts for 2004-2005! Mark your calendars
now and take advantage of these great networking evevasthfor updated
information about each event in our Chamber Perspectives & FAd&sF If your
business would like to host a BAH event, contact Cami for details!

February 2005 - Beverage Wholesalers
March 2005 - Henle Printing Company
April 2005 - Fabrics Plus
May 2005 - Avera Marshall Regional Medical Center
June 2005 - Coldwell Banker / Affinity Hills
July 2005 - Davis Typewriter
August 2005 - Vanderhagen, Skogrand & Associates
Interested in hosting BAH? Call Cami at 532-4484!

organizations and our community as a
whole.

MACC present s
2003 - 2004
Annual Report

We have worked to provide advocacy
to distribute information to our
membership through a variety of
communication methods, and to offer
products and services to help your
business grow and prosper

The MarshalArea Chamber of
Commercénnual Report highlights
the chambés accomplishments from
the past yeaias well as outlining the
goals the Chamber is working on
during 2004-2005The Chambeés
fiscal year runs from October 1

through September 30 and is J

always filled with activities,
\ m Chaber of

As always, if you have questions
about any of our accomplishments,
goals or activities, contact us and we
would be happy to
_ meetwith you!

']

g

programs, and committee and
membership involvement.
1_(':nr.1r+mkr

The mission of the Marshall
Area Chamber of Commerce is
to serve as a catalyst for

Marshalls continued success :

as a regional business center ; @ - ,,;,"

in Southwest Minnesota. In a : & ' Y ~\\'~"'

time of great change and 4»«5 - “

challenge, the Chamber : l W

Board has worked to identify £ g‘ "’,/

the issues that will have the greatest > ﬁ
.

impact on your businesses and



Meth bills could
local ret ailers

Legislation aimed at stopping the
production of methamphetamine is
moving at the Capitol, and could have
an impact on local retailers.

Methamphetamine can be manufac-
tured from over-the-counter cold and
asthma medications, as well as drain
cleanerbattery acid, lye, and anti-
freeze.An investment in these
common household chemicals can

produce thousands of dollars worth of getermining whether locked cases,

the highly addictive drug, which is
easy to produce in “mom and pop”
labs.

Marshall Public Safety Director Rob
Yant indicates that meth use in the
Marshall area continues to rise, and
some local businesses have been
targeted by shoplifting and employee
theft as a way to obtain the products
used to produce methamphetamines.

According to BuzAnderson,
President of the Minnesota Retail
Association, some Minnesota
legislators have indicated support for
the “OklahomaApproach”, based on
current law in that state that requires
that certain cold medicines be
dispensed only by licensed pharma-
cists, with each sale logged individu-
ally and sales to any individual limited
to two boxes per month.

These products are currently sold
over-the-counter in Minnesota, and
legislation already introduced this
session could result in limitations to
consumer product choice as well as
require costly store renovations that

would make the sale of these products

cost prohibitive to many local
retailers.

The production and misuse of
methamphetamines is a serious
problem. Retailers want to help
resolve the problem by passing
reasonable legislation to help restrict
the sale of over the counter drugs

Chamber W age &
Benefit Survey
Completed

Imp act

which are sometimes used for meth

production Sixty-three companies representing

3331 employees recently completed
. o the bi-annual wage and benefit survey
The Minnesota Retallssociation, in conducted by the Marshairea

conjunction with associations of

Mianesota grocers and pharmacists, is.Cham.b(_:‘r of Commercé’.he_study .
working to develop voluntary mcludlng Marshall and the |mm§Q|—
measures that would reduce the gtely adjacent areas, was administered
mandated cost to retailers, including N th? fall of 2004. The survey was
anti-theft tags, options that would distributed to over 300 chamber

allow retailers more flexibility in member businesses.

The survey is used to gather data
about wage, benefits, openings and
other information about Marshall’
labor market. Local businesses,
prospective businesses and others
use the information to identify trends
in the workforce, to compare wages
throughout the state and to determine
other factors that influence their
business.

behind the counter displays and
similar alternatives would be most
effective and cost efficient in their
businesses.

For exampleAnderson indicated that
convenience stores, a target for theft
of these drugs, have already agreed to
sell these at-risk products in personal
consumption packs with only 4 pills

per pack. This would allow the stores
to continue to sell the products to
consumers, while severely limiting the
amount of product that could be
procured at any one location.

“It' s one of the most requested pieces of
information that we compile,” says
TracyVeglahn, President/CEO of the
Chamber “We are asked for information
that's more locally based and more up-
to-date than what'available from the

At a minimum, the Minnesota Retail . i
state of Minnesota.

Association suggests that the state
ultimately agrees on one state law
affecting the sale of these products,
eliminating the need for retailers to
deal with a costly patchwork of local
and county laws. Early indicators are
that a flurry of bills will be introduced
in both the House and Senate to
address this issue, and will ultimately
need to be reconciled in conference
committee.

Since the survey is self-reported, the
results of this study should only be
used as a guide to trends in the area of
wage and benefits in the Marshalea.

The complete Marshalrea Chamber of
Commerce Salary and Labor Market
Survey Results are available at our
websitevww.marshall-mn.arby
following the links. Receive a paper
copy by contacting the Chamber office
at532-4484.




Collin Peterson sponsors
Small Business Resource Fair

Aimed at helping entrepreneurs
bring business ideas to life

Congressman Collin C. Peterson has
announced that he will host two Small
Business Resource Fairs in District 7
locations in February and March.

develop economic opportunities for
citizens of our rural and agricultural
economy’ Peterson said. “Small
businesses and entrepreneurs have
always been a key part of our strong
The workshops are geared for anyone communities. One of my goals with
interested in starting a small business, these small business resource fairs is
or for those interested in expanding to help our entrepreneurs and small
an existing businessAttendees will businesses get the advice and

hear from successful entrepreneurs  contacts that they need to get started
and business advisors who have or expand their ideas.

years of experience providing techni-
cal and financial assistance. These events will be held in coopera-
tion with the United States Small
Businesg\dministration (SBA), the
Minnesota Small Business Develop-
ment Centers (SBDCs) and the
Minnesota State Community and
Technical College.

The first workshop will be held at the
MinnesotaWest Community and
Technical College in Granite Falls on
February 18, 2005. (The second will be
held at the Shootingt& Casincs
Conference Center in Mahnomen on
March 4",) “By participating in one of these fairs,
you will learn from others who know

“One of my top priorities is to help the ins and outs of starting and

MACC Members “Sound off” on

Sounds of Summer

Survey results indicate overwhelming support
for continuing event

MACC recently requested that its The Chamber Board requested the
members give us feedback on whether survey to help it determine whether
the “Sounds of Summer” should be MACC members felt it was a part of
continued, and whether the Chamber the Chambés mission to help

should continue to take the lead in continue the eventAlthough the
organizing and producing the festival. event has been successful and grown
during its initial two years, the Board
has continued to discuss the
Chambefs role due to the amount of
time coordination of the event
requires, and the amount of financial
support required to produce the event.

With almost 30% of our members
responding to the poll, over 98%
indicated an interest in continuing the
festival, and almost 96% felt that the
Chamber should continue its role in
organizing the event.

The survey also indicated that the

expanding a business,” Peterson said.

“Working in conjunction with the SBA
and Minnesota SBDC staff, my Senior
Economic Development @¢er, Toni
Merdan, is assembling an outstanding
program.”

A sampling of workshop topics
include:
wSelling to the Government
wMarketing your Business
wrlax-Savings and Record Keeping
wUtilizing Financial Statements
wWWinning Customers and Keeping
them for Life
wWhat Job Zones Mean to your
Business
winternet Marketing Strategies
WAN Introduction to Exporting
wFinancing your Business
wFrom the Kitchen to the Marketplace
wLabor Market Information
wPower Networking

Registration cost is just $15 and
includes lunch and refreshments
throughout the dayFor a complete
agenda and registration information,
visit http://collinpeterson.house.gov
and follow the Small Business
Resource Fair links.

Sawyer Brown concert and parade
were events most attended by MACC
members.

Questions concerning the importance
of big name entertainment, the
affordability and number of events,

and how SOS can help to build a sense
of community will be addressed by our
Festival Committee. Many additional
suggestions compiled by the survey
will also be forwarded to the committee
for review

Planning is expected to begin soon for
the 2005 eventAnyone with an

interest in helping plan and coordinate
the festival, or willing to sponsor
individual events should contact the
Chamber office at 532-4484 for more
information about how you can
become involved.



BE SEEN.
BE HEARD.
BELONG.
BE INVOLVED!

Call the Chamber at
532-4484 to learn more about
how you can use your Chamber
membership to become more
Involved in your business
community.

Looking for a way to reach
other business people?

Inserts can now be placed in the Chamber Perspectives for
your business or organization.

Just deliver 550 copies of your flyer printed on 8 1/2 by 11 inch
paper to the Chamber office by the 25th of the month, and we
will insert and mail your information for just $45! If you mailed
600 pieces individually, your postage alone would cost $170.
We'll save you $130 plus all the hassles!
(And there’s no envelope, label or label costs, either!)

You'll be reaching 550 of Marshall’s top business people, and
getting your message out quickly and efficiently.
Give it a try today!

Also ask about our mailing labels and envelope imprint services,
if you prefer to do it yourself.

Another Member Benefit of the Marshall
Area Chamber of Commerce

uestion

nswer

Q: Where can my business access
the numerous tax forms, ask ques-
tions, or even file business tax forms
electronically? Is there really a
difference in the paper vs. electronic
filing?

A: Cut tax time stress with e-file. The
federal government and State of
Minnesota have been increasing the
amount of e-filing and information
available 24 hours/7 via their web sites.

Save money and timeE-file software
uses an easy interview format that
guides taxpayers through a simple g&a
process. E-filing allows you to skip the
trip to the post office, and if you
choose direct deposit of your refund,
you can bypass the bank. The old-
fashioned paper return costs nearly
twice as much for the state to process,
so e-filed returns save tax dollars, and
ultimately the taxpayer

Be accurate If you're concerned about
your math skills, put your worry aside.
E-file software does the calculating for
you, so your math is error-free.

MinnesotaTax Resouces. The
Department of Revenigivebsite lets
you download tax forms, fact sheets
and frequently asked questions; links
to e-file software; and allows you to
pay your tax electronicallyBusiness
Tax forms are available on the website
atwww.taxes.state.mn.uBhone
assistance is available NT'h, 9AM - 5
PM and on Fridays, M to noon at
651-296-3781.

FederalTax Resouces. Employment
taxes and information returns, plus
returns for partnerships, corporations,
estates & trusts, and exempt organiza-
tions can be e-filedvisit www.irs.gov

for complete details.



Marshall Area
Chamber of

Commerce
The Chamber serves 430
members and has been helping
the Marshall area prosper since 1930.

Marshall Area

Chamber of Commerce

317 West Main Street,

Box 352B

Marshall, MN 56258
Phone: 507-532-4484
Fax: 507-532-4485 chamber@starpoint.ne
www.marshall-mn.org

2004/2005
Board of Directors

Officers
Deb Boulton, ChdjiBH Electronics
MaJda Pogatchnik, Past Chair |
First Independent Bank,
Town & Counfgency
James Carr The Carr Companies
Steve Strautz\|Vilson O'Brien Realtors
Dick Slieter |ndividual Member

Directors

John Bornhoft Bornhoft Concrete
Mark Buss|Bremer Bank
Mike Foley Ecowater Systems
Gordon CrowThe Schwan Food Company
Bob KaufmahMinehart, McKee & Associates
Tim Ludewigl Minnwest Bank
Dave Lukkarineh Archer Daniels Midland
Vince PellegrinpSMSU
Tom Ries| Hy¥e
Brandon Ulstadl Dental Health Center
Shana Zahrbock ACMC

Chamber Staff
Tracy VeglahhPresident and CEO
Cami RosenboomnProject Manager
TammyAlmich| Membership Services

The Chamber Perspectives is published twelv:
times each year by the Marshall Area Chamber ¢f
Commerce as a service to our members. Com
ments and contributions are welcome. Pleasg
call us with corrections or additions to our mailiny
list.

Busines:
After Hou

Beverage
Wholesalers

Monday, February 28

5:30to 7 PM
610 Erie Road

If you haven't toured Beverage Wholesalers’ warehouse located at
610 Erie Road in MarshadlIndustrial Park, here is your chance.

We promise you have never seen as much malt beverage in one placq!
BeveragaVholesalers, Inc., distributes Mille€oors, Pabst, Corona and othey
domestic and imported beers to licensed retail taverns, sports bars, liquor
and convenience store accounts. Come visit with map@geg Laleman at

Beverage Wholesalers, Inc. as he welcomes you to their warehouse.
Food & beverages (of course) will be provided!

This event is free and open to all MACC Members,
their employees and guests. Please plan to attend!

Mark your calendars now.....

March'’s Business After Hours will be hosted by

Henle Printing Compamny

Monday, March 14, 2005

I'S

stores




