Movement on Highway 237

Magnus, Seifert seeks Marshall input on potenti
Highway 23 improvement plans, funding source:

Representative Doug Magnus (R-Slayton) is investment in transportation.

authoring legislation that could result in Rep. Marty Seifert indicated that he had
improvements to portions of Highway 23 in therecently completed a survey of his constitu-
Marshall area. Magnus expects that he coulents, inquiring as to their willingness to
introduce the bill by the end of February support a 10 cent gas tax increase. “The
response was ‘that'too
high or | need to know
that | am getting
something for the
money’. This proposal
spells out exactly which
projects will be com-
pleted.” Seifert stated.

Magnus’ bill is a
long-term, state-
wide, multi-modal
transportation
funding package
based on the
Minnesota Chamber
of Commerces
tansportation plan,
Minnesota Moves.

The Minnesota Moves
proposal identifies 66
specific projects that
would be slated for
completion with the
additional funding

Stating that “doing
nothing is unac-
ceptable,” Magnus
stressed the need generated, 48 of them in
for a strong ® Greater Minnesota.
partnership Doug Magnus (R-Slayton) took comments from soméhe projects would
between rural and of the 75 community members attending focus on regional

metro legislatures to corridors, allowing for
resolve a tansportation backlog that will only better movement of products through the
continue to worsen without action. @ve state, and creating more opportunities for

getting outnumbered, and its going to get ~ economic development and community
worse ---- Now is the time to do a state-wide growth.
plan,” Magnus stated.

Many parts of the state, including St. Cloud
That makes input received from the Marshall and Mankato are growing because of their

area critical. And although many Marshall current access to four-lane highways. South-
businesses have shown support for improve-west Minnesota cannot be allowed to lag
ments to begin in the Granite Falls area, behind.

Magnus indicated that a four-lane project from

Marshall to Interstate 90 has the best chanceState transportation improvement project

of political success. funds would continue to be dispersed accord-

ing to current formulas, insuring that additional

Minnesota Moves is one of several transportdransportation needs will continue to be

tion proposals under consideration by the  addressed.

legislature. (For side-by-side comparisons of

the various plans, contact the Chamb@&he The cost to the average taxpaysased on use
MarCh 2005 plan has two key components --- identifying of an average fuel-efficiency vehicle, and

key projects and requiring a public vote to 12,000 annual miles driven is estimated to be

A Publication for the approve a gas tax increase to fund them, $24.
Members of the Magnus said.
Marshall Area See aelated aticle on the Chambé&s
Chamber of Commerce Magnus stated that the proposal is both recent transportation survey on page 2.

affordable and efficient, and its project specific
approach satisfies the pubiadeed to
understand what they are getting for their



MACC Members help prioritize

transportation issues

Survey results help board identify highest
transportation priorities, funding sources

MACC recently requested that its
members give us feedback on potential
sources for state transportation
funding, indicating which routes are
the highest priority for the local
business community

a second priority project area.

With almost 30% of our members

responding to the poll, just under 70%
believe that a transfer of motor vehicle
sales tax funds from the general fund

should be a major funding source for

The expansion of Highway 23 from |-90 future transportation projects.
toWillmar was indicated by 62% of Approximately 65% of MACC mem-

those responding as the area highway bers are willing to support a 5 cent gas

project that would most benefit tax increase and bonding to pay for
business and employees. Completion future road construction.
of Highway 212 from Granite Falls to

theTwin Cities was the clear winner for It was clearhoweverthat members are

GROW MINNESOTA!
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Growing
Minnesota

Growing
Marshall

A private sector initiative to keep and grow Minnesota businesses.

MINNESOTA CHAMBER
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If you are interested in receiving a visit, or want more information about
Grow Minnesota! please contact us at 532-4484 or email chamber@starpoint

net.

not in favor of more than a 5 cent gas
tax, and have great concern about
indexing gas tax fees. Interestin
license tab fee increases to prentlra
levels generated the most even split
between supporters and opponents.

The Chamber Board and Government
Affairs Committee requested the
survey to help it determine what
position MACC should take relative to
the various funding proposals under
consideration by the Legislature.

For further information about survey
results, or transportation proposals
under discussion at the Capitol, please
contact the Chamber office at 532-4484.

Some comments from our members in
response to our survey:

“... adirect route from th&win Cities

to Sioux Falls would benefit all the
communities in its path and all the
associated businesses. Highway 23 is
a vital highway to a significant portion
of Minnesota...”

“l want Lyon County to be a leader in
this campaign. Please count us in.”

“Transportation is critical to ongoing
economic development and community
development in greater Minnesotas

a state, we need to answer the call
collectively, avoiding an ‘us vs. them’
argument.”

“If Southwest Minnesota is going to
thrive, we must get these roads
developed soon!”

“Expanding Highway 23 between 1-90
andWillmar to a 4-lane expressway
would have significant impact on the
industrial and retail economic potential
of all of Southwest Minneso&’
communities along this important
transportation corridar.. households
and businesses would be able to move
across the state in less time, with
greater ease and safety’



Other options beyond

MinnesotaCare

Discussion of alternatives to lower
healthcare costs continue

Gov. Tim Pawlenty deserves high
marks for proposing to resolve the
state budget shortfall without a
general fund tax increase. Primary
among his recommendations is

program
originally
designed to
make sure
children had

slowing the projected growth of health access to
and human services from 18 percent topreventive

15 percent for the 2006-07 biennium.
Receiving the greatest scrutiny is his
plan to tighten eligibility for such
programs as MinnesotaCare.

Pawlenty is right to suggest reforms
are needed in MinnesotaCare.
Government should have arole in
helping individuals who otherwise are
unable to get their own coverage, but
public health plans should not pre-
empt alternatives in the private sector

Public health care must be restructured

services.
The
coverage bodes well for most children,
but children and adults have different
needs.

David Olson

MinnesotaCare covers expenses
beginning with the first dollar
Unknown to most people, howeyer
maximum benefits are $10,000 for
hospital care and $5,000 non-hospital
care. A serious illness or an accident
can spell financial problems. For this
coverage, an adult earning $25,608

to better serve low-income needs and atpays a premium of $2,496.

the same time not threaten the state’
long-term economic viabilityailure to

rein in costs will have a direct impact
on the bottom line of all businesses.

An alternative to MinnesotaCare is to
offer low-income adults a voucher to
help purchase a high-deductible plan.
The individual would have better
more appropriate coverage, and the
state would save monelgveryone
receives a better value.

One of the biggest misconceptions is
that individuals are receiving a good
deal through MinnesotaCare, a

Even for individuals with serious
health issues, they can purchase a
$2,000 deductible plan with a $2.8
million benefit from the Minnesota
Comprehensive Healt#hssociation
(MCHA) for less than what
MinnesotaCare charges for a $10,000
maximum hospital benefit.

Other alternatives are available for
making coverage affordable, begin-
ning with offering products with fewer
mandates. The Minnesota Chamber
helped pass legislation several years
ago that allowed health plans to offer
insurance that does not include all
state mandates, but opposition by
Attorney General Mike Hatch stopped
its implementation. The measure is
back before the Legislature.

Health Saving#\ccounts are another
option for low-income adults. HSAs,
when paired with high-deductible
plans, let consumers set aside money
and make their own health-care
decisions. Under federal laWSA
contributions are tax-free. Minnesota
unfortunately has not conformed to
federal lawand Minnesotans still
must pay state taxes on HSA ac-
countsAchieving federal tax confer

In contrast, the same person can buy amity is on the Chamb&s 2005

plan with a $1,500 deductible and a $3
million maximum benefit through a
private insurance carrier at less than
half the price of MinnesotaCare,
depending on agét age 19, the cost
is $1,074. Even at 54, the cost is
$2,298, an 8-percent savings in
premium. Initial out-of-pocket ex-
penses are highdsut maximum
benefits are far more generous. The
irony is that many of these high-
deductible plans also cover 100
percent of preventive services.

legislative agenda.

Businesses take their role seriously of
providing for employee health care.
But we also must remind our legisla-
tors the original intent of
MinnesotaCare. The program was
created to pay for preventive care and
never was intended to be a full-
insurance product. Policies with fewer
mandates and high-deductible
products including HSAs are two
options to explore so government and
employers alike can better serve the
needs of low-income adults and
families.

David Olson is president of the
Minnesota Chamber of Commerce.



Ninth
Annual

Saint

Patric k's

Day
Par ade!

Wednesday
March 17, 2005
5:30 PM
Downtown
Marshall

Bring the whole
family or clan and
join in the fun!

Call the Chamber at
532-4484 or email us at
chamber@starpoint.net for
more information or to
register your unit for the
parade.

Sponsored by the
Irish Society of Marshall.

Attend Upcoming
BusinessAfter Hours

We are pleased to announce our upcoming Business

After Hours hosts for 2004-2005! Mark your calendars

now and take advantage of these great networking evevasthfor updated
information about each event in our Chamber Perspectives & FAd@sF If your
business would like to host a BAH event, contact Cami for details!

March 2005 - Henle Printing Company
April 2005 - Fabrics Plus
May 2005 - Avera Marshall Regional Medical Center
June 2005 - Coldwell Banker / Affinity Hills
July 2005 - Century 21
July 2005 - Davis Typewriter

August 2005 - Van der Hagen, Skogrand & Associates

September 2005 - Lockwood Motors
Interested in hosting BAH? Call Cami at 532-4484!

Dates
set for

SOS
2005!

The dates have been set and planning is now
underway for Sounds of Summer 2005!
Join us from August 25 through 28 for another
great festival with music, a parade and just plain
fun in the sun!

Get involved in Sounds of Summenould you like to be involved in
helping to plan Sounds of Summer 2005? Planning is just beginning, ahd
we are looking for volunteers to help with event planning, sponsor
recruitment and other SOS activities. Call the Chamber at 532-4484 tq
volunteer your services.

Watch our SOS web page at
wwwmarshallsoundsofsummeromfor updates as
more information becomes available.




March Business Briefs

What should Marshall’
downtown look like in
20207?

The alternative plans for Marshall's
downtown were detailed at a commu-
nity meeting onuesdayFebruary 1.
The three plans, from basic to vision-
ary outlined many suggestions for
what Marshalk downtown could look
like in 2020. The plans are meant to

Small Cities Grant fundsDowntown Businesses

still available

There are still Small Cities Grant funds

available for businesses located in the

Central Business District. Funds can
be used for a variety of allowable
renovations, including structural
deficiencies, electrical problems and
accessibility modifications. Business
owners interested in participating in
this program should contact Jill

generate discussion and debate within Houseman atVestern Community

the business district and community

If you missed this meeting, and would
like more information on the presenta-
tion and the plans that were outlined,

Action, 537-1416 to learn how your
business can benefit from this
program. Business owners who have
not previously participated in this
grant can do so until March 3As of

Fhere are several ways you can accessApr” 1, the program may be opened to

It:

>>View the project story boards and
maps or pick up a CD of the complete
DSU Power Point Presentation by
visiting the Chamber office.

>>View the presentation as taped by
Cable 8.A copy of the tape can also

be checked out at the Chamber office.

>>Click on wwwmarshall-mn.ayto
view the three option maps and utility
information online.

During 2007, the Minnesota Depart-
ment of Transportation will rebuild TH
59 through Marshall's downtown.
This reconstruction project will
provide an opportunity to alter
Marshall's downtown streetscape,
replace outdated infrastructure, and
make other decisions that will affect
Marshall's Central Business District
for the next fifty years and beyond.

The Chamber will also be soliciting

businesses who previously received
funding from this program.

Business Day at the
Capitol

Meet with business leaders from
across Minnesota on March 2 as they
visit the Capitol to discuss business
issues with our state legislators.
Contact the Chamber for more informa-
tion.

Governor to Visit
Marshall on MarcH. 1

Governor Tim Pawlenty will visit
Marshall on FridayMarch 1L. He will
do his weekly radio show from our
community and will visitTurkeyValley
Farms, scheduled to open soon.

Although a schedule for the day has
not been released, there will be
opportunities for the public to

feedback from business owners on the Participate. We also hope to show the

project. Watch for more information
about how you can express your
opinions!

Governor many of the exciting projects
occurring in our communityWatch for
further details about the Governor's
visit!

Consider Joint Billboard
Advertising

The Downtown Council is discussing
a joint billboard advertising campaign
to capitalize on increased traffic in the
new SupekVal-Mart area. Businesses
are currently being asked to consider
their interest in participating. This
initiative would kick off efforts by
downtown retail, service and commer-
cial establishments to develop a
comprehensive marketing campaign in
response to the planned 2007 street
construction project. Please contact
Tammy at the Chamberfade for more
information, or to indicate your interest
in participating.

Coming in June...

Constant flaining to

offer Skill Development

By popular demand, MACC is bringing
back Joe Constance from Constant
Training. Joe has presented seminars
for MACC during 2003 and 2004, with

a great response. Mark your calendars
for June 29 and reserve the date for
this fun, fast-paced and informative
seminar Watch for more details in
upcoming Chamber Perspectives.

Legislative Conference
Calls Continue

Want to learn more about what is
happening at the Legislature? Plan to
attend Legislative Conference every
other week during the session. Each
call starts at 7:38M, and lasts
approximately 30 minutes. oy'll

receive an update on business issues
at the Capitol from Minnesota Cham-
ber of Commerce lobbyists, and still
have time to ask questions of

interest. There is no charge to attend,
and the cdee is black! Watch your
Friday FAX for reminders.



BE SEEN.
BE HEARD.
BELONG.
BE INVOLVED!

Call the Chamber at
532-4484 to learn more about
how you can use your Chamber
membership to become more
iInvolved in your business
community.

Looking for a way to reach
other business people?

Inserts can now be placed in the Chamber Perspectives for
your business or organization.

Just deliver 575 copies of your flyer printed on 8 1/2 by 11 inch
paper to the Chamber office by the 25th of the month, and we
will insert and mail your information for just $45! If you mailed
600 pieces individually, your postage alone would cost $170.
We'll save you $130 plus all the hassles!
(And there’s no envelope, label or label costs, either!)

You'll be reaching 575 of Marshall’'s top business people, and
getting your message out quickly and efficiently.
Give it a try today!

Also ask about our mailing labels and envelope imprint services,
if you prefer to do it yourself.

Another Member Benefit of the Marshall
Area Chamber of Commerce

uestion

nswer

Q: I'm looking for some new software
and I'm confused by the terms
freeware, software and open source.
What's the difference?

A: Freewareis software that is offered
at no charge. The program is often
written by developers who either
creates the software to fill their own
particular needs or who want to show
off their skills. Freeware tends to be
limited in terms of what the program
does, resulting in small downloads and
minimal system requirements that allow
older computers to use ifeftively.

Sharewaredescribes software that is
available for use, but for which payment
is expected at some point, usually after
a trial period or after a certain number of
uses. The “try before you buy”
concept gives you the opportunity to
put a piece of software through its
paces without having to commit dollars
up front for a product that may not be
what you are looking for

Many shareware programs grow into
full-fledged commercial operations,
rivaling the offerings of major software
companies in terms of size, scope,
complexity and range of features.

Open sourceis unique because the
code that makes up the program is
readily available for inspection, review
and modification. This openness
results in software where the input and
feedback from developers and users
resultin programs that are extremely
robust and that can be customized to
meet the needs of specific users. While
you can get most Open Source software
for free, you can also choose to pay for it
—the major diffeence being that with

the free versions, you are on your own,
while the pay versions offer increased
levels of support or customization.



Don’t get ripped off
by the Chamber!

The following article was originally

printed by the Grand Island Chamber regarding how | might become a better

of Commerce in Grand Island
Nebraska. It is being reprinted with
their permission as a reminder to our
Chamber members that a membership
is only as valuable as you make it.
The article was written by Grand
Island Chamber member Joedk!

Twenty years ago this month, |
joined the Grand Islantirea
Chamber of Commerce. | was
ripped off.

| had just opened a new retail
business downtown. One
morning, my building landlord
stopped by and strongly sug-
gested | join the chamhewith-

out the chambehe announced,
Grand Island couldn’t have
become the vital retail magnet it
was. The chamber was instrumen-
tal in bringing a lot of businesses,
manufacturers and government
facilities to town.

He was inferring that my membership
would be a token of retroactive
gratitude. At least, that how |
perceived it.

My first 13 years of chamber member-
ship were little more than an annual
business expense. | attended nothing
Participated in no committees.
Received a few visits from chamber
personnel over those years and all |
did was complain to them. | com-
plained that the chamber had done
nothing to get me involved. It offered

me no educational opportunities

business ownerl was a paper
member A whiney paper membetr
was being ripped off.

A few years and a career change later
| was having a casual conversation
with a co-worker She suggested |
might enjoy getting involved in the

“...the chamber is only
as valuable to me as
| choose to let it be.

Becoming active
allowed me to
particip ate in bettering
the
community in some
small, but
meaningful ways.”

Harvest of Harmony Parade commit-

“BusinessAfter Hours” events and
business-to-business luncheons and
roundtables. Began going to the
annual meetings. Graduated from the
“Leadershipfomorrow” program.

| didn’t choose to participate in all of
these activities because | needed
something to do. | was rarely even
asked to. | chose to get involved
because | finally learned that the
chamber is only as valuable to me as |
choose to let it be. Becoming active
allowed me to participate in bettering
the community in some small, but
meaningful ways. It allowed meto
meet a lot of good people that have
become personal friends, business
associates or even customers. People
| can compare notes with. People |
network with. People who share my
enthusiasm for Grand Islandl-

though | had lived elsewhere for much
of my life, I'm a native Islander and
had always desired to come back.

| like Grand Island a lot. | know a lot
of people who like Grand Island a lot.
These people share my desire to help
make good things happen in this city
and area and I'm glad | finally found
them. They found me 20 years ago
and | chose to support but not get
involved. The first 13 years | got
ripped of. And I'm the one who

event. | attended a meeting, felt
welcome and decided to join the
committee. The members had a need
and gave me an area of responsihility
I’'m participating in my ninth Harvest
of Harmony Parade this fall, having
.even chaired the event a few years
back.

My new exposure gave me an insight
as to what else was going on at the
chamber | participated in other
committees.Attended the occasional

opportunities that have come my way

It you're not a member of the Grand
IslandArea Chamber of Commerce, or
if you are a non-active membestop

by the offices and ask how you can
get involved and get the most out of
your membership investment. Grand
Island can benefit from your involve-
ment, and so can you.

Don't let yourself get ripped off.

Looking for more information on Freeware, Shareware and Open Souce?
(see Q&A on proceeding pdggthese resources:
www.download.comExcellent source for freeware, softward, and user software reviews.
http://sourceforge.new/softwaremap/trove_list.pfpen Source projects listed by category




Marshall Area
Chamber of

Commerce
The Chamber serves 430
members and has been helping
the Marshall area prosper since 1930.

Marshall Area

Chamber of Commerce

317 West Main Street,

Box 352B

Marshall, MN 56258
Phone: 507-532-4484
Fax: 507-532-4485 chamber@starpoint.ne
www.marshall-mn.org

2004/2005
Board of Directors

Officers
Deb Boulton, ChdjiBH Electronics
MaJda Pogatchnik, Past Chair |
First Independent Bank,
Town & Counfgency
James Carr The Carr Companies
Steve Strautz\|Vilson O'Brien Realtors
Dick Slieter |ndividual Member

Directors

John Bornhoft Bornhoft Concrete
Mark Buss|Bremer Bank
Mike Foley Ecowater Systems
Gordon CrowThe Schwan Food Company
Bob KaufmahMinehart, McKee & Associates
Tim Ludewigl Minnwest Bank
Dave Lukkarineh Archer Daniels Midland
Vince PellegrinpSMSU
Tom Ries| Hy¥e
Brandon Ulstadl Dental Health Center
Shana Zahrbock ACMC

Chamber Staff
Tracy VeglahhPresident and CEO
Cami RosenboomnProject Manager
TammyAlmich| Membership Services

The Chamber Perspectives is published twelv:
times each year by the Marshall Area Chamber ¢f
Commerce as a service to our members. Com
ments and contributions are welcome. Pleasg
call us with corrections or additions to our mailiny
list.

Business
After Hou

Henle Printing
Monday, March 14

5:30to 7 PM

601 Jewett S treet

Join Henle Printing to help celebrate the Grand Opening of their new
location. After 25 years in downtown Marshall, Herdekcently
relocated to a new builiding at 601 Jewett Street to accomodate their
recent growth and technological advandé®s new building will help Henle’
improve their workflow and provide them with the ability to
add new equipment to change with customer needs. The new
location also provides better parking and easier access to pick
up completed projects. Come congratulate Herda'their new home!
This event is free and open to all MACC
Members, their employees and guests. Please plan to attend!

Mark your calendars now.....

April's Business After Hours will be hosted by

Fabrics Plus

Monday, April 25, 2005

rs




